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Following are activity highlights since our April 2023 meeting.

Join Academy’s Policy Affinity Groups

Please add your support and connect with fellow Academy members to advocate for top policy priorities
impacting our profession. Affinity groups meet monthly; they are forum-based events where staff, policy
leaders and members discuss Academy advocacy priorities and strategies, share experience and determine
how they can become involved in advocating. 2,119 members have engaged in 43 meetings across seven
Affinity Groups —-MNT, Nutrition Security, DGA, Licensure, Maternal Child Health, Health
Equity/Diversity, Reimbursement/Payment.

New Member Resources
During the last week in April, the Academy launched two new resources exclusively for members to help
them in their practice:

e The MNTWorks toolkit provides RDNs and fellow partners with a step-by-step playbook for
advocating for improved access and coverage of MNT to a variety of stakeholders, regardless of
practice setting.

e The six-part video series “Power of Payment” provides a better understanding of the basics of
health care payment and reimbursements for the services offered by RDNs, no matter where the
work setting. The videos give valuable information relating to payment and reimbursement for
RDN provided services, including for MNT delivered via telehealth. CPE is available.

In sharing the resources with all practitioners, the Academy’s Policy Initiatives and Advocacy team worked
with the Membership team to create discount code for non-members to join the Academy. MNTWorks and
“Power of Payment” will be promoted to all practitioners via social media, ads, email outreach and other
communications.

Hermes Awards

The Academy recently won several 2023 Hermes Awards, given for excellence in creativity and design:
o The NFPE Pocket Guide (Platinum award)
o The new National Kidney Diet Professional Guide and Handouts (Gold award)
e The 2022 National Nutrition Month social media kit (Platinum award).
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https://www.eatrightpro.org/career/payment/medical-nutrition-therapy/mntworks-toolkit
https://www.eatrightpro.org/career/payment/power-of-payment-videos
https://hermesawards.com/
https://www.eatrightstore.org/product-type/pocket-guides/nutrition-focused-physical-exam-pocket-guide-third-edition
https://www.eatrightstore.org/product-type/books/national-kidney-diet-professional-guide-handouts

National Nutrition Month® 2023:
Outreach and Visibility

Outreach for National Nutrition Month®,
Registered Dietitian Nutritionist Day and
the inaugural Nutrition and Dietetics
Technician, Registered Day spanned the
Academy’s websites and social media
pages, including a robust social media
toolkit for consumers and practitioners, as
well as placements in the Academy’s
Journal and participation by external
organizations and stakeholders including
WIC, MyPlate and more.

National Nutrition Month generated
36,936 social media posts for a total of
245 million impressions. RDN Day
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Academy/s Social Media Press Kit

accounted for 1,997 posts (7 million impressions) and NDTR Day saw 223 posts (1.1 million impressions).
The National Nutrition Month® social media toolkit received more than 29,000 page views from 22,488
users. During March, the campaign’s landing page received nearly 88,000 page views and the campaign
resources page received more than 38,000 page views.
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https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.eatright.org%2Fnational-nutrition-month-2023&data=05%7C01%7CTryan%40eatright.org%7Cc8f4797a94784ee2f94708db4b5b10c3%7C5da1b5c430044586b7ab2dd01f24d7d2%7C0%7C0%7C638186626750646653%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=JP6ALcSt%2BhLJmNEVkd%2B7BpnOtwUu0BbGtTPIc4CHHyw%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.eatright.org%2Fnational-nutrition-month-2023%2Fresources&data=05%7C01%7CTryan%40eatright.org%7Cc8f4797a94784ee2f94708db4b5b10c3%7C5da1b5c430044586b7ab2dd01f24d7d2%7C0%7C0%7C638186626750646653%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=KXNSB1jOY9%2F01z64OLHP4DtNeB8KJKAjYr3SpFqBB0Y%3D&reserved=0

